
 

       

 

 

 

 

 

 

Known worldwide for its exquisite gastronomy, agri-food sector is a key sector in Italy. 

Italy is shared between small producers who offer local products (pasta, cheeses, meats, 

honey, jams,) and who are active mainly on their own territory, and large companies such as 

FERRERO, BARILLA, BUIONI, LAVAZZA (…), which export internationally. 

Italy has in 2017 a new record of food products 

exported, which represents €41 billion (+7% 

compared to 2016). 

Wine has been the most exported Italian food 

product (€6 billion in 2017, which represents an 

increase of 7% over one year) (1), followed by fruits 

and vegetables (+2%). Cheeses progressed by 9% 

and meats of 8%. 

However, pasta is falling (-3%), but the decline is not generalized: in China, sales are up 14%. 

 « The situation on international markets could still improve with a more effective control of 

the international agro-piracy, which has a turnover of over €60 billion by using abusively 

words, colors, localities, pictures, names and recipes which claim from Italy, for products that 

have nothing to do with the national reality », castigated Coldiretti’ president, Roberto 

Moncalvo. 

Nationally, distribution divides between convenience stores and hypermarkets/supermarkets 

which are for many of them of French origin (mostly Auchan and Carrefour) among Italian 

chains such as Coop or Esselunga. 

Finally, other important actor: manufacturers of automatic machines for making and food 

packaging. In 2016, they invoiced €7 billion and registered about 250 producing companies 

in the peninsula. This sector is one of those who export the most (€19,64 billion in 2015) and 

most of the companies (80%) are geographically focused in the north of Italy (Regions 

Lombardy, Emilia Romagna, Piedmond, Veneto). According to the previsions, this market 

should increase by 5,4% by 2018 and amounted to €42.7 billion. 

 

 

 

 

 

 

KEY FIGURES : 

TURNOVER 2016: €132 billion 

Export 2016 : €30,1 billion 

First 4 countries for destination in export  : Germany, French, USA, United Kingdom 

AGRI-FOOD SECTOR IN ITALY 

 



 

 

ORGANIC PRODUCTS’ EMERGENCE  

Consumer purchases have increasingly turned to organic which is fast-growing, +21% 

(representing a total of €2.5 billion) in 2016 contrasting industrial products. In order to go 

against the final consumer, some supermarkets propose organic products with their own 

brand dedicating a part of their store to this sector. Furthermore, specialty shops exclusively 

dedicated to organic products have grown since a few years now such as NaturaSi, Bio Snc… 

In 2017, 78 % of Italian families, close to 7 on 10 (representing approximately 18 million 

homes) have purchased at least once an organic product in the year. There are 47% (about 6 

million households) to consume it at least once a week and 23 % every day. Expenses for 

organic products represent 3.1% of total food expenditure. 

The reasons for this trend towards organic products can be explained thanks to two factors. 

Firstly, for the health: indeed, 27% consumers say that this factor is their main reason of 

organic consumption. Secondly, for respecting the environment and biodiversity for 20% of 

them. But also, for the quality of the product. 

Also, organic products’ sales are for 87% towards vegetarian or vegan people, and for 85% 

towards people suffering from food intolerances or eating disorders involving a special diet. 
  

...FEEDING THE PLANET, ENERGY FOR LIFE  

The theme « FEEDING THE PLANET, ENERGY FOR LIFE » is since a few years at the center of a 

global debate. Indeed, we are today 7 billion people in the world (including 1 billion people 

suffering from hunger), And according to the UNFPA (United Nations Organization for the 

Population) we will be 10 billion in 2050, with a demand for food products which will have 

increased by 70%. Furthermore, every year, about 1.3 billion tons of food are wasted. 

 

 

This theme was the theme of the last Universal Exhibition in Milan that took place from 1 

May to 31 October 2015, the place proposing a world laboratory of ideas in order to find 

answers to future challenges in the agri-food sector. 20 million tickets were sold for this event. 

Exhibition took the form of an intelligent amusement park, Even instructive. Most of the 

countries took care to respect the theme through their respective pavilions. The Italian 

pavilion was obviously the most visited on the site, followed by the Swiss pavilion. 

 

 

 

 



 

EATITALY CONCEPT 

Eataly (born from the fusion of the word « eat » and « Italy ») is an 

Italian retail chain and Italian foodstuffs founded in 2014 by a 

Piedmontese, Oscar Farinetti. He opened his first point of sale in January 2007 in 

Turin, and has now 17 point of sale across the country (including three in Turin), mostly in the 

major cities of the country, but also 16 international brands (including Tokyo, New York, 

Istanbul and soon in London and Paris in 2018). The company registered in 2016 a turnover of 

€420 million, with a target of €750 million in 2018. 

His concept is also based on a concept of a healthy eating: « La vita è troppo breve per 

mangiare e bere male ».  This mode promotes the culture and the wine history of Italy for 

example through the excellent Mediterranean cooking. 

 

 

 

 

 

 

Eataly’s biggest goal is to demonstrate that high quality products can be accessible to all and 

that the many typical Italian food represent a cooking accessible to all. That’s why the founder, 

Oscar Farinetti, insist on the fact that Italian cuisine has two advantages over French cooking: 

Firstly, his biodiversity more important, and the most important, his cooking « which not born 

in restaurants, but which is domestic, family, easier to reproduce. » Because for him, the 

purpose of Eataly is that everyone cooks more and better. However, he expresses that 

« French cooking remains more refined and diversified and that the French market is very 

complicated because French people are the most competent about food ». The opening in 

February 2019 of the Parisian point of sales promises to be a source of satisfaction but also 

of fear and important challenges to meet. 

 

Leading Trade Exhibitions: 

CIBUS CONNECT: Agro-food Exhibition – www.cibus.it 

Dates: 11-14 May 2020                Place: Parma 

 

SANA: Organic and Natural Products Exhibition – www.sana.it  

Dates: 11-14 September 2020    Place: Bologna 

 

 

 



 

SALONE DEL GUSTO: Taste Exhibition – www.salonedelgusto.it (in conjunction with 

TERRA MADRE the International Food Community) 

Dates : September 2020              Place : Torino 

 

TUTTOFOOD MILANO WORLD FOOD EXHIBITION – Salon 

B2B – http://www.tuttofood.it/ 

Dates : 17-20 May 2021               Place : Milano 
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Salons 

https://www.nsalons.com/industrie-alimentaire/italie/ 

 

Fiera Campionaria di Padova 
 

Theme: beauty, gifts, foyer, food industry, leisure, consumer goods 
Dates: May 2020 
Place: PadovaFiere, Via Niccolò Tommaseo, 59, 35131 Padova PD,Padoue (Italie) 
https://campionaria.com/ 

 

Tuttopizza Expo 
 

Theme: food industry, gastronomy 

Theme: food industry, gastronom 
Dates : From Monday 18 to Wednesday 20 May 2020 
Place: Mostra d'Oltremare - Napoli 
https://www.facebook.com/pg/tuttopizzaexpo/about/?ref=page_internal 
http://tuttopizzaexpo.com/ 
 

 

Gourmet Expoforum | Horeca, Food & Beverage 
 

Theme: hotels, food industry, drinks, hotel equipmen 

Dates: From Tuesday 9 to Thursday 11 June 2020 

Place : Lingotto Fiere, Via Nizza 294 10126 - Torino,Turin (Italie) 

https://www.nsalons.com/gourmet-expoforum-horeca-food-beverage-0/ 



 

 

S. Alessandro 
 

Theme: food industry, gardening, sports, poultry, agriculture, Eno gastronomy, 
garden 
Dates 2020 are awaited 
Place: Fiera Bergamo, Via Lunga c/o Fiera Bergamo 241256 - Bergamo (Italie) 
https://www.xpobuzz.com/fiera-sant-alessandro 

 

Millenaria 
 

Theme: food industry, fashion, wine, poultry, consumer electronics, Eno gastronomy, 
clothing. 
Dates 2020 are awaited 
Place: Fiera Millenaria di Gonzaga, Via Fiera Millenaria, 13 - Gonzaga (Italie) 
https://www.nsalons.com/millenaria/ 

 

Sana 
 

Theme: food industry, health, agriculture, natural food, welfare, drinks, organic food 
Dates: From Friday 11 to Monday 14 September 2020 
Place : Bologna Fiere, Via della Fiera, 20 -  Bologne (Italie) 
www.sana.it  
 

 

Taste of Roma 
 

Theme: food industry, cooking, gastronomy, food, gourmet meals 
Dates: From Thursday 24 to Sunday 27 September 2020 
https://www.tasteofroma.it/ 
 

 

 



 

Tartufo Bianco d'Alba 
 

Theme: Food industry, drinks 
Dates: From Saturday 3 October to Sunday 29 November 2020 
Place : Citta di Alba - Aba (Italie) 
https://www.fieradeltartufo.org/ 
 

 

 

Alta Quota 
 

Theme: food industry, leisure, sports, tourism 
Dates: From Friday 11 to Sunday 13 October 2019 
Place: Fiera Bergamo, Via Lunga c/o Fiera Bergamo - 241256 Bergamo (Italie) 
https://www.nsalons.com/alta-quota/ 

 

 

 

Italpig 
 

Theme: food industry 
Dates: From Tuesday 23 to Saturday 26 October 2019 
Place: Cremona Fiere,  Piazza Ennio Zelioli Lanzini, 1 - Cremona (Italie) 
https://www.nsalons.com/italpig/ 

 

 


